


Understanding and 
Managing Tourism Impacts

As one of the world’s largest industries, tourism carries with it significant social, environ-
mental, economic and political impacts. Although tourism can provide significant economic
benefits for some destinations, the image of tourism as a benign and environmentally friendly
industry has often been challenged. There is a clear and growing body of evidence that
suggests that the effects of tourism development are far more complex than policy-makers
usually suggest and that the impacts of tourism occur not just at the destination but at all
stages of a tourist’s trip. Furthermore, tourism does not exist in a vacuum. Broader social and
environmental changes also shape the form, growth and experience of tourism development.

This text provides a clear, accessible and up-to-date synthesis of tourism’s role in our
contemporary world, both as an agent of change, and as a response to it. Tourism-related
change is approached from a framework that illustrates the changing environments in which
it occurs, including the spatial scale of such impacts and the effects of these impacts over
time. This framework is then applied to the economic, socio-cultural and physical dimen-
sions of tourism. After examining the different forms of tourism-related impacts, the book
then discusses the role of planning as part of an integrated approach to the mitigation 
of undesirable impacts and the maximization of the desirable benefits of tourism develop-
ment. Case studies and illustrations from a variety of locations around the world are used
throughout the book to exemplify key themes and issues; additionally figures and tables
serve to elucidate statistical data.

Understanding and Managing Tourism Impacts illustrates that when well managed,
tourism can make a positive contribution to destinations. The book’s use of issues of scale,
time and form to illustrate the effects of tourism provide an accessible and significant
reminder that tourism’s impacts vary over time and space, affect both the visitor and the
host community, and can be unpredictable in their consequences. Chapter objectives,
recommended reading and links to web-based material help students, practitioners and
researchers to grasp the broader implications of tourism development in today’s world.
With tourism increasingly being implicated as a factor in climate and environmental
change, and with the benefits and costs of tourism as a form of economic development being
examined more closely than ever, this book provides a timely contribution to help clarify
the potentials and pitfalls of contemporary tourism.
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Kalmar University, and Docent in the Department of Geography, University of Oulu. Co-
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Contemporary Geographies of Leisure, Tourism and Mobility
Series Editor: C. Michael Hall, Professor at the Department of 

Management, College of Business & Economics, University of Canterbury,

Private Bag 4800, Christchurch, New Zealand

The aim of this series is to explore and communicate the intersections and
relationships between leisure, tourism and human mobility within the social
sciences.

It will incorporate both traditional and new perspectives on leisure and tourism
from contemporary geography, e.g. notions of identity, representation and culture,
while also providing for perspectives from cognate areas such as anthropology,
cultural studies, gastronomy and food studies, marketing, policy studies and
political economy, regional and urban planning, and sociology, within the
development of an integrated field of leisure and tourism studies.

Also, increasingly, tourism and leisure are regarded as steps in a continuum of
human mobility. Inclusion of mobility in the series offers the prospect to examine
the relationship between tourism and migration, the sojourner, educational travel,
and second home and retirement travel phenomena.

The series comprises two strands:
Contemporary Geographies of Leisure, Tourism and Mobility aims to address the
needs of students and academics, and the titles will be published in hardback and
paperback. Titles include:

The Moralisation of Tourism
Sun, sand . . . and saving the world?
Jim Butcher

The Ethics of Tourism Development
Mick Smith and Rosaleen Duffy

Tourism in the Caribbean
Trends, development, prospects
Edited by David Timothy Duval

Qualitative Research in Tourism
Ontologies, epistemologies and methodologies
Edited by Jenny Phillimore and Lisa Goodson

The Media and the Tourist Imagination
Converging cultures
Edited by David Crouch, Rhona Jackson and Felix Thompson
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Dallen J. Timothy and Gyan Nyaupane

Understanding and Managing Tourism Impacts
An integrated approach
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Routledge Studies in Contemporary Geographies of Leisure, Tourism and
Mobility is a forum for innovative new research intended for research students and
academics, and the titles will be available in hardback only. Titles include:

Living with Tourism
Negotiating identities in a Turkish village
Hazel Tucker

Tourism, Diasporas and Space
Edited by Tim Coles and Dallen J. Timothy

Tourism and Postcolonialism
Contested discourses, identities and representations
Edited by C. Michael Hall and Hazel Tucker

Tourism, Religion and Spiritual Journeys
Edited by Dallen J. Timothy and Daniel H. Olsen

China’s Outbound Tourism
Wolfgang Georg Arlt

Tourism, Power and Space
Edited by Andrew Church and Tim Coles
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Edited by Jan Rath
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A critical analysis
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Tourism and Innovation
C. Michael Hall and Allan Williams

World Tourism Cities
Developing tourism off the beaten track
Edited by Robert Maitland and Peter Newman

Tourism and National Parks
International perspectives on development, histories and change
Edited by Warwick Frost and C. Michael Hall

Forthcoming:

Tourism, Performance and the Everyday
Consuming the Orient
Michael Haldrup and Jonas Larsen
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