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PREFACE

Recognizing the importance of synergy in management research: bridging Al
and human intelligence, the 9t Interdisciplinary Conference of Management
Researchers (ICMR 2024) was organized by the Faculty of Management Studies,
Sabaragamuwa University of Sri Lanka. Two eminent Professors in
Management related fields namely, Prof. Ujjwal K. Chowdhury and Prof. T.C.
Gamage attended the conference as keynote speakers to share their insights
under the theme of “Synergy in Management Research: Bridging Al and Human
Intelligence”. More than forty-one peer-reviewed research papers were
presented under eleven different sessions namely, Finance I, Finance I, Human
Resources Management, General Management I, General Management II,
Entrepreneurship I, Entrepreneurship II, Marketing Management [, Marketing
Management II, Tourism Management, and Technology Management. This
conference provided a great opportunity for the researchers, professionals,
policymakers, and undergraduates to discuss and share their research findings
relating to key global issues in the field of management while providing them
with a platform to develop a global network in their disciplines.
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MESSAGE FROM THE VICE-CHANCELLOR

It is my great pleasure to warmly welcome all
participants to the 9% Interdisciplinary
Conference of Management Researchers (ICMR),
held from November 27th to 28th, 2024, at the
Sabaragamuwa University of Sri Lanka. This year's
conference theme, “Synergy in Management
Research: Bridging Al and Human Intelligence,”
reflects the faculty's commitment to exploring the
dynamic intersection of artificial intelligence and
human insight in the field of management.

As an emerging research-oriented institution, Sabaragamuwa University is
dedicated to fostering a vibrant research culture among our faculty and
students. Since its inception by the Faculty of Management Studies in 2016, the
ICMR has been instrumental in advancing our research mission, establishing a
valuable platform for interdisciplinary collaboration and knowledge exchange.

[ extend my sincere appreciation to all delegates, the Dean of the Faculty of
Management Studies, and the organizing committee for their tireless efforts and
dedication in bringing this important event to fulfillment. Their hard work and
commitment are truly commendable, and I congratulate them on their
successful coordination of this conference.

[ would also like to express my gratitude to our sponsors for their generous
support, which has been instrumental in encouraging and promoting academic
research through their valuable sponsorships. I wish all participants an
inspiring and enriching conference experience, leading to meaningful
discussions and collaborations.

Prof. M. Sunil Shantha
Vice-Chancellor
Sabaragamuwa University of Sri Lanka
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MESSAGE FROM THE DEAN

[ am pleased to extend my warmest regards on the
occasion of the 9th Interdisciplinary Conference of
Management Researchers (ICMR), organized by the
Research and Publication Unit, Faculty of
Management Studies (FMS) at Sabaragamuwa
University of Sri Lanka. This year’s conference,
themed "Synergy in Management Research:
Bridging Al and Human Intelligence," highlights a
pivotal area in management studies. As Al continues
to evolve, its potential to revolutionize management research becomes
increasingly apparent. Synergizing Al and human intelligence offer promising
avenues to enhance research efficiency, accuracy, and innovation. By leveraging
Al's data-processing and pattern-recognition capabilities alongside human
expertise and intuition, management researchers can unlock new insights and
solutions to complex problems.

In management, Al can streamline data analysis, uncover trends in consumer
behavior, predict market shifts, and identify operational inefficiencies with
remarkable precision. Meanwhile, human intelligence remains crucial in
interpreting nuanced findings, understanding cultural contexts, and shaping
ethical considerations. This collaborative approach allows Al to handle vast
data sets while human experts bring context and strategic perspective.

As we explore ways to bridge Al and human intelligence, management research
can move toward more adaptive, insightful, and human-centered outcomes.
Integrating these strengths could not only refine research methodologies but
also provide a balanced framework for addressing emerging business
challenges in an increasingly data-driven world. I am confident that this
conference will foster meaningful collaborations and drive forward-thinking
discussions on the future of management research.

This conference offers an outstanding forum for researchers, academics,
industry professionals, and policymakers to exchange ideas, collaborate, and
build partnerships across the fields of Management and Social Sciences. The
Faculty of Management Studies is proud to hold an "A" grade accreditation from
the Quality Assurance Council of the University Grants Commission of Sri Lanka
for all our degree programs.
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As a public institution, we are dedicated to achieving academic excellence,
embodied in our motto, "Nurturing the Paragon of Virtues." Our faculty is
committed to fostering an environment of outstanding teaching and research
and delivering high-quality education in a peaceful and inspiring setting. In line
with our academic vision, the 9th ICMR serves as a global platform for diverse
researchers to address pressing issues, generate insights, and share innovative
solutions to current challenges.

[ extend a warm welcome and sincere appreciation to our keynote speakers,
distinguished guests, and academics participating virtually. Your expertise and
contributions enrich this conference immensely. My heartfelt thanks also go out
to the researchers who are presenting their valuable studies and findings on
this platform, which contribute meaningfully to the body of knowledge.

Finally, I would like to recognize and thank the conference chair, secretary, co-
chairs, and all organizing committee members for their dedication and hard
work in making this conference a success.

Wishing everyone a productive and inspiring conference!

Prof. (Dr.) Athula Gnanapala
Dean- Faculty of Management Studies
Sabaragamuwa University of Sri Lanka
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MESSAGE FROM THE CONFERENCE CHAIR: ICMR 2024

In a world where artificial intelligence has become the
buzzword in every industry and field, academics and
researchers must acknowledge their responsibility
and commitment to bridging the knowledge gap in
navigating this fast-paced technological change.
Considering this timely need in contemporary
research, the Interdisciplinary Conference of
Management Researchers (ICMR)-2024 is organized
under the theme of “Synergy in Management Research:
Bridging Al and Human Intelligence”. The Faculty of
Management Studies of Sabaragamuwa University has consecutively organised

this international conference for the last 8 years, and as the Conference Chair of
its 9th edition, it was my privilege and honour to organise its 9t edition and be
part of this inspiring journey. ICMR 2024 is an exciting opportunity for vibrant
intellectual discussions and innovative collaboration in Management Studies,
especially in emerging areas.

This year’s theme invites us to investigate how Al can enhance decision-making,
foster innovation, and create value in management practices while also
emphasizing the irreplaceable role of human intelligence in navigating ethical
considerations and emotional nuances. Upon our invitation, we received
scholarly work from researchers around the world, addressing various
concerns bridging Al and Human Intelligence across several fields, which
include Finance, Banking and Insurance, Business Management, Creativity and
Innovation Management, Crisis and Disaster Management, Eco-business
Management, Economics, Entrepreneurship and Small Business Management,
Human Resource and Change Management, International Business and Global
Sustainable Practices, Marketing Management, Supply Chain Management; and
Tourism and Hospitality Management.
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During the two days of the conference (27t and 28t% of November 2024), we
have an exciting line-up of keynote speakers, panel discussions, and research
presentations designed to inspire and provoke thoughtful dialogue. [ encourage
you to engage fully with your peers and fellow researchers, share your insights,
and embrace the spirit of collaboration that this conference embodies. Thank
you for being part of this important dialogue. Together, let us explore how we
can leverage the strengths of both Al and human intelligence to drive impactful
management research.

Dr. U. Chathurika Edirisinghe
Conference Chair - 9t ICMR

Senior Lecturer

Faculty of Management Studies
Sabaragamuwa University of Sri Lanka
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MESSAGE FROM THE CONFERENCE SECRETARY: ICMR 2024

As the Conference Secretary, it is my pleasure to
warmly welcome you to the 9th International
Conference on Management Research (ICMR) 2024,
hosted by the Faculty of Management Studies. This
distinguished event has brought together scholars,
researchers, and industry leaders for eight

consecutive years. This year, as we commemorate our
ninth gathering, we are excited to facilitate meaningful
discussions that have the potential to influence a wide range of economic
sectors and drive forward new management paradigms.

[ extend my sincere gratitude to all participants, contributors, and authors for
their commitment and insightful work, which enriches this conference. Special
thanks to the review committee for meticulous review work. I am looking
forward to the insights of our esteemed keynote speakers, Professor Ujjwal K
Chowdhury from Washington University of Science and Technology, USA, and
Professor T.C. Gamage, Professor of Marketing at Sabaragamuwa University of
Sri Lanka. I also wish to extend my appreciation to all invited session chairs, the
advisory committee, and the organizing team members for their exceptional
contributions to the success of this event.

Once again, I am delighted to welcome you, along with your colleagues and
friends, to the 9th ICMR. May this be a rewarding and enjoyable experience for
all.

Dr. Ganga Karunathilaka

Conference Secretary - 9th ICMR
Senior Lecturer

Faculty of Management Studies
Sabaragamuwa University of Sri Lanka

XV 9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



KEYNOTE SPEECH OF PROFESSOR UJJWAL K. CHOWDHURY

It is a true honor to join you today at the 9th
Interdisciplinary Conference of Management
Researchers (ICMR) hosted by Sabaragamuwa
University of Sri Lanka. This esteemed event
provides an invaluable platform for sharing insights
that shape the future of management research.
Against this dynamic backdrop, [ am excited to delve
into a theme that stands at the intersection of
technology and human insight: the synergy between
Artificial Intelligence (Al) and Human Creativity in
transforming marketing practices.

In our rapidly evolving world, Al and Machine Learning (ML) are not just tools;
they are catalysts redefining the core of marketing strategies. My keynote will
explore how Al, when integrated thoughtfully, serves as a powerful partner to
human creativity, enhancing rather than replacing it. This collaboration enables
the development of campaigns that are both innovative and deeply resonant
with audiences.

[ will draw on examples from industry pioneers, such as Spotify’s personalized
music recommendations, Netflix’s curated content, Sephora’s interactive beauty
experiences, and Myntra's tailored fashion suggestions. These cases illustrate a
new paradigm where Al amplifies human ingenuity, allowing brands to achieve
unprecedented impact.

Through these illustrations, I aim to show how leading organizations are
blending Al-driven insights with human intuition to craft campaigns that are
more engaging, effective, and impactful. This approach not only signifies a shift
in how we think about marketing but also points to a future where technology
and human intelligence seamlessly work together, fostering richer, more
meaningful connections with consumers. Together, we stand at the forefront of
a transformative era in marketing—one where Al and human insight drive
innovation hand in hand.

Prof. Ujjwal K Chowdhury

Vice President: Global Marketing, Media-Design & International Relations
Washington University Science and Technology

USA
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KEYNOTE SPEECH OF PROFESSOR THILINI C. GAMAGE

[ am honored to deliver the keynote speech at the
9th Interdisciplinary Conference of Management
Researchers (ICMR) at the Sabaragamuwa
University of Sri Lanka, which is centered around
the theme “Synergy in Management Research:
Bridging Artificial Intelligence (AI) and Human
Intelligence.”

The rapid growth of Al in recent years has
profoundly impacted many industries and aspects
of human life. In a world increasingly shaped by algorithms and networks, Al is
transforming how companies operate, sparking widespread speculation about
the future of work and the workforce. This raises a crucial question: Will Al
augment human ingenuity, or will it ultimately replace the need for human
workers? Against this backdrop, I invite you to join me in a critical discussion
on a topic that resonates with the conference's theme: "Exploring the Synergies
in Human-Al Symbiosis: A Blessing or a Curse?"

When we look at the history of work — mainly since the industrial revolution
— we see that people started to outsource their labor to machines. What began
with simple, repetitive physical tasks, like weaving, has evolved into machines
capable of performing complex cognitive tasks such as solving mathematical
equations, understanding language, and even writing. Today, Al is advancing
rapidly, not only capable of replicating physical labor but also of mimicking
mental capabilities.

At its core, Al is a technology designed to replicate human intelligence by
learning from experience through iterative processing and algorithmic training.
It acts and makes decisions in ways that seem intelligent, drawing on patterns
and data to mimic human-like reasoning and behavior. This capability is
particularly valuable in organizational settings, as Al can identify informational
patterns that optimize trends relevant to specific tasks. Unlike humans, Al does
not experience fatigue and can operate continuously as long as it can access
data. However, while Al systems excel in speed, accuracy, and rationality, they
lack intuition, emotional depth, and cultural sensitivity that genuinely make
humans effective in their roles.

Human abilities are far more expansive and multifaceted than Al, which relies
on a constant stream of data. Humans embody a distinct form of intelligence
known as authentic intelligence, which is essential in organizational settings.
Authentic intelligence enables humans to imagine, anticipate, feel, and assess
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dynamic situations, allowing businesses to adapt, innovate, and navigate
complexity in ways that Al simply cannot replicate. In the contemporary
business world characterized by high market dynamism, effectively navigating
sudden and unpredictable transformations requires businesses to rely more on
authentic intelligence than Al.

Will Al complement or compete with human intelligence? Although Al may
contrast with authentic intelligence, they are, in fact, complementary. Both
types of intelligence in organizational settings should work in tandem, creating
a synergistic effect by merging their distinct strengths and capabilities. This
synergy will give rise to a collaborative, integrated form of intelligence—
augmented intelligence—that enhances organizational efficiency and accuracy
while fostering creativity and proactive problem-solving. Augmented
intelligence holds immense potential for businesses to unlock new frontiers by
fostering human-Al symbiosis. By harnessing Al as a complementary partner,
human workers can contribute their creativity and intuition, guiding Al with the
correct ethical values—respecting individual privacy, intellectual property, and
human authenticity in the final outcomes.

Despite human-Al symbiosis being primarily seen as a blessing today, I remain
cautiously optimistic about its long-term implications, as there are concerns
about the paradoxical tensions it may create. It is too early to label it as either a
blessing or a curse definitively. Much like an iceberg, we only see the tip of what
is possible and still do not fully understand its complexities or
interrelationships. As such, we must remain vigilant—actively exploring the
potential of human-AlI collaboration to navigate the challenges of the modern
world while also being mindful of the risks and unintended consequences that
may arise.

In closing, I would like to congratulate all the paper presenters and the
conference team for their tireless efforts in fostering research on how Al can be
effectively integrated with human intelligence to create better business
environments. [ am confident that your outstanding accomplishments will leave
a lasting impact, and you will carry fond memories of this enriching and
successful event.

Prof. Thilini C. Gamage

Professor in Marketing

Department of Marketing Management
Faculty of Management Studies
Sabaragamuwa University of Sri Lanka

b'as 1Vl Ot Interdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



TABLE OF CONTENTS

PREFACE ... s ssssssssssssassssssssasssssnsssans iii
EDITORIAL BOARD ....cccviminsmimmmmsmssssssssssssssssssissssssssssssssssssssssssssssssssssssans iv
LIST OF REVIEWERS .....ccocimmmsssssssssssmssssssssssssssssssssassssssssasis '
CONFERENCE COMMITTEE........ccconmmmmmmmnssmsssssssssssssssssssssassssssas viii
ADVISORY BOARD.....cccommmmmmmmsmmmsmsssssssssssssssssssssssssssssssssssssssssssssssssssssasssssnsans ix
MESSAGE FROM THE VICE-CHANCELLOR........oummmmmmmmmssssssssssssssssan X
MESSAGE FROM THE DEAN ... Xi
MESSAGE FROM THE CONFERENCE CHAIR: ICMR 2024 ......cossmmmmsssssnians xiii
MESSAGE FROM THE CONFERENCE SECRETARY: ICMR 2024 ..........ccosuiams XV
KEYNOTE SPEECH OF PROFESSOR UJJWAL K. CHOWDHURY ........cccstseias xvi
KEYNOTE SPEECH OF PROFESSOR THILINI C. GAMAGE .......ccovninnsnsnns xvii
ENTREPRENEURSHIP I ... 1

EXPLORING THE PUSH AND PULL FACTORS INFLUENCING
INTRAPRENEURSHIP IN SRI LANKAN SMES: FACTORS, FRAMEWORK, AND

IMPLICATIONS.....ciiiinmmssssssssssssssssssss s s s s sssssssssssssssssssssssssssssssssnsnss 2
TRAANUSAAN, Teeeeeeesertesrsisrsesisssstsissssissssssessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassnes 2
ENTREPRENEURIAL CULTURE AND BUSINESS PERFORMANCE: A STUDY
OF SMALL AND MEDIUM- SIZED TOURIST HOTELS IN SRI LANKA............... 3
RAEANAYAKRE, N.D. ..ooeotreeseerersserisserissssiessssssesassesassssassssassssssssessssessssssasssssssssssssssassesanss 3

DOES THE ENTREPRENEURIAL ECOSYSTEM INFLUENCE THE
INTERNATIONALIZATION OF SOFTWARE AND INFORMATION SERVICES

FIRMS IN BANGLADESH? A MEDIATED MODERATION APPROACH............. 4
Hossen, S.S.7%, Alam, M.N.2, and NQDI, M.N.U.3...eeeeveeerseerrsssiessessrssssissssesssssssesssssnes 4
ENTREPRENEURSHIP IL......cooiiiiiiimsnsssssssssssssnsssssnss s snssssssssssssssssssssssnssnssnssnsansanss 6

THE MECHANICS OF FEAR OF FAILURE IN ENTREPRENEURIAL ACTION: A
STUDY OF UNIVERSITY STUDENTS'CHOICE OF VENTURING AS AN INITIAL

CAREER IN BANGLADESH .....cooiiiiiiinsssssssssssssssssssss s sssssssssssssssssssssssssnssnssnssssansanss 7
Nabi M.N.U.”*, Alam M.N.2, Misbauddin S.M.3, Masroor L4, and
WY Lo B L 0 5 7

9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



SUSTAINABILITY-DRIVEN ENTREPRENEURIAL INTENTIONS AMONG

FINAL-YEAR ENTREPRENEURSHIP UNDERGRADUATES IN SRI LANKA.....8
Bandara, W.M.H.K.1*, and Bandaranayake, W.M.LU.? ..........eroreerormernseressrenns 8
CATALYSTS FOR GROWTH: THE ROLE OF MICROFINANCE SERVICES IN
EMPOWERING SMES IN WESTERN PROVINCE, SRI LANKA.......coiminneneinnans 9
Weerakkody, M.1%, and NiSSANKQ, K2.......oeeorreenserssersserssssisssesssesssssessssssssssassesans 9
THE CHALLENGES FACED BY SMALL-SCALE ENTREPRENEURS IN
TOURISM: A CASE STUDY IN ELLA, SRI LANKA.....ccoimnmmsnsssnsssnsassssssssassnsens 10
LIYANAGE, D. LN P...ooerrrreeescreerssrsssssscsssessssssssassssssesssssssssassssssesssesssssassssssssssesssssanes 10
FINANCE L ssssss s ssssssssssssssss st sss s s ss s s sssssss s sesssns s sssns 11

DOES FINANCIAL DEVELOPMENT ENHANCE THE IMPACT OF
REMITTANCES ON ECONOMIC GROWTH? EMPIRICAL EVIDENCE FROM SRI

MANESWATANAEAAN, Cneeveevsteesisrsesiesrsivssssssisssssssisssssssssssssssssssssssssssssssassssssssssasssssssaes 12

SUSTAINABLE INTENTION OF FINTECH SERVICES FOR BANKING
SERVICES: AN EMPIRICAL EXAMINATION USING EXTENDED

TECHNOLOGY CONTINUOUS THEORY ....ccossmnmsmsmsmsmsssssssssssssssssssssssssssssssasssssasess 13
Das, P.CL, GNd SHIADONY, R.J.27 ..eeoeerrrersserisssrisssessssesssesassssissssssssessssesassssssssssssssssses 13
DETERMINANTS OF CORPORATE GOVERNANCE QUALITY IN THE
BANKING INDUSTRY: EVIDENCE FROM BANGLADESH ........ccoconmnmmnnsnnanns 14
SREIKN, S.7% ANA DAS, P.C.2 soevesrsesessstesrsssiesrsesissssississsissssessssssssssssssssssssssssssssssssssssssssaes 14
IMPACT OF DIGITAL ACCOUNTING SYSTEMS’ QUALITY ON THE DECISION-
MAKING QUALITY OF THE BANKING INDUSTRY IN SRI LANKA.........cccc.... 15
Muhandiramge, P.M.R.DY*, and NUSKiya, M.N.F2.......ceeroreerosserisssresssesanses 15
FINANCE IL.eiiiiiiissssssssssssssssssssssssssssssssssssssssssssasssssssasssssssssssssssssssssssssssssssssssssses 16

NAVIGATING ECONOMIC CRISIS: THE CHANGES IN VALUATION
PRACTICES AMIDST THE POST-COVID ECONOMIC CRISIS OF SRI LANKA

......................................................................................................................................... 17
Mendis, B.S.N.7*, aNd Perera, T.G.U.P.2 . eeereessevsisssesssessssssissssssssssssesssssssesssees 17
THE IMPACT OF FOREIGN INVESTOR TRADING ACTIVITY ON THE
COLOMBO STOCK MARKET .....coiiimsmrsmsnssmsnsssssmssssssssssssssssssssssssssssssssssssssssssssssssssans 18
Yasagan, S.1, and RAJESAWATAN, N2 ......eeeoseerssirisssrisssesssesssesissssisssssssessssesasseses 18
XX 9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



DETERMINANTS OF YOUTH LABOR FORCE PARTICIPATION IN
AGRICULTURAL SECTOR: EVIDENCE FROM BUTTALA DS DIVISION IN SRI

07 € N 19
Erangajith, RM.D.L, and TRAYAPAT AN, A.2" ...eeereroreerseeresesessssesssesssssissssssssessses 19
GENERAL MANAGEMENT L..cvociiismssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssass 20
THE IMPACT OF EMPLOYEE ENGAGEMENT ON INTERNAL BRAND EQUITY
IN INSURANCE INDUSTRY IN SRI LANKA ....couvmsmnmmmsmsmssmssssssssssssssssssssssssssssssans 21
Buddhika, H.J.R.1, and Bogamuwa, B.E.J.W.LS.8.2" . eereesserneersssrisesrssssesnses 21

TO BE SILENT OR SPEAK UP? IMPACT OF WORKPLACE BULLYING ON
EMPLOYEE SILENCE: MEDIATING ROLE OF WORKPLACE OSTRACISM AND
MODERATING ROLE OF POSITIVE FRAMING.........osmssmmmmmmsmsmmsssssssssssssssssnas 22

JASTNENQA, N. covovvorressvesscrsesssssscssssssesssssssssssssssssssssssssassssssssssssssssssssssssssssssssassssssssssssnssassssnssssneen 22

TECHNICAL EFFICIENCY AND ITS DETERMINANTS AMONG VEGETABLE
FARMERS IN JAFFNA DISTRICT: AN APPLICATION OF DATA

ENVELOPMENT ANALYSIS ...iiinsssmsssssssssssssssssssssssssssssssssssssssssssssssses 23
Thayaparan, A.2%, and Bavatha@rani, T.2 ......eeonsesserossesssssissssssssessssesasseses 23
GENERAL MANAGEMENT IL....coonimmmmmmmmssssssssssssssssssssssssssssssssssssssssssssssssses 24
ASSESSING WHETHER NET EARNINGS OF SRI LANKAN PADDY FARMERS
SUFFICIENT FOR THEIR HOUSEHOLD EXPENDITURE........cccossnnmmnnsnnanns 25
Bandara, S.M.S. P.7* Samaraweera, G.C2, and Gunawardana, T.S.L.W.3........ 25

CREATIVE AND INNOVATIVE ASSESSMENT STRATEGIES IN HIGHER
EDUCATION THAT ARTIFICIAL INTELLIGENCE IS INCAPABLE OF EASILY
REPLICATING; FROM ACADEMICS’ PERSPECTIVE ......ccovnmnmmmnmmmsmsnsssssnanes 26

SCUANCWA W.N.cooeesstsretstesrststssssiisissssisssssssisssssssssssssssssssssssssssssssssssssssssssssssssasssssssasssssssss 26

EFFECT OF EXTRINSIC AND INTRINSIC MOTIVATION ON EMPLOYEES’
WORK ENGAGEMENT (SPECIAL REFERENCE WITH THE LUXORA TILES

Suranga, M.G.T.7", and Kalyani, L.D.2.......coeroseerrsseessserossesnsesissssissssssssessssesasseses 27

xxi 9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



HUMAN RESOURCE MANAGEMENT ..o 28

IMPACT OF AUDIT TRAINEES' INDIVIDUAL AND GROUP LEVEL
STRESSORS ON ORGANIZATIONAL COMMITMENT IN COLOMBO

DISTRICT, SRI LANKA.....oiirrimmmssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 29
FOINANAO, A A MS. ettt rssstessstvsssssstsssssssissssssssssssssssssssssssssssssassssssssssassssssses 29
THE ANTECEDENTS OF ABUSIVE SUPERVISION: EVIDENCE FROM
GARMENT FACTORIES IN SRI LANKA......cconmmmmmssssssssssssssssssssssssses 30
Matheswaran, P.1, and MAYUIFQAN, L.2"... . eeseeeessirssersssrisssesssesssesssssssssssssesssses 30

IMPACT OF PSYCHOLOGICAL CHALLENGES ON THE MINDSET OF HEALTH
CARE PROFESSIONALS DURING THE SOCIO-ECONOMIC CRISIS: EVIDENCE

FROM SRI LANKA ...t sssssssssssssssssssssssssssssssssssssssssssas 32
Thanushan, T.2", and MAYUTAN, L2 ... eeeeeeeseersetresseresssesssesssesssssissssssssessssesasseses 32
NAVIGATING CHALLENGES: HOW RESILIENT LEADERSHIP FOSTERS
EMPOWERMENT IN PRIVATE HIGHER EDUCATION IN SRI LANKA. .......... 34
Dilrangi, M.U.7*, Ratnayake, R.M.C.S.2, and Fernando, R3.........cueeennes 34
MARKETING MANAGEMENT L.....cooiimmmmmmmsmsssssssssssssssssssssssssssssssssssssses 35

TRANSITION OF SRI LANKAN WEDDINGS: MODERNIZATION OF SRI
LANKAN WEDDINGS AS A MARKET EVENT IN LINE WITH THE

FALLACIOUS OF POSTMODERNISM.......ccoiunmmmmnmmsnmmsnsssssssssssssssssssssssmssssssnssssssnsns 36
MadRUWANERL, M. A. K. Ul oeeeeeesststesrstsvssstvssssstsssssssssssssssssssssssssssssssassssssssssasssssssaes 36
FACTORS AFFECTING CUSTOMER USAGE OF ELECTRONIC BANKING
SERVICES IN RATNAPURA DISTRICT ....cocunrimmsmmsnmsnssnssssssssssssssssssssmssssssnssssssnsns 38
Dassanayake, D.R.S.1*, and Amarasinghe, AL A.M.D.2........eoreeroreernesrrssserasnes 38
KEY DETERMINANTS OF FASHION PREFERENCES AMONG YOUNG
ADULTS: A CASE OF COLOMBO DISTRICT IN SRI LANKA.....ccccciummmimminnisnninns 39
Shanahara, KW.A.7", and Priyanath, H.M.S.2......reeseerossersesresssssssesssesasseses 39
REVOLUTIONIZING CRM: HOW AI PERSONALIZATION IS SHAPING THE
FUTURE OF E-COMMERCE FROM THE CUSTOMER'S PERSPECTIVE ......... 40
Jegashini, K17, @Nd SRIVANY, S.2 ..eueeeesrerssirisssrisssesssesssesissssssssesssesssssasssssssssssssesssssses 40
xxii 9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



MARKETING MANAGEMENT IL....cccsmnmmmmmmmnnnsnssmssssssssssssssssssnns 41

PROMOTING UNDERUTILIZED FRUIT AND VEGETABLE MARKET IN SRI
LANKA AS A NEW AGRIBUSINESS VENTURE: A LITERATURE REVIEW....42

Silva, K.N.N.7*, and Rasanjalee, P.H.IN.2...........oneecnserosseronsesissssissssssssesssesasseses 42
INVESTIGATING THE EFFECT OF HEDONIC FACTORS ON ONLINE IMPULSE
BUYING IN THE FASHION RETAIL SECTOR ....cccccciiiiinnnnnissssssssssssssssnsssssnsanss 43

Nisansala, K.T.D.1*, Samarasinghe, G.D.2, and Mudalige, D.M.............cceuuu... 43

OPTIMIZING THE EFFECTIVENESS OF MEMORANDUMS OF
UNDERSTANDINGS (MOUs) THROUGH OMNI-CHANNEL MARKETING:
INSIGHTS FROM SRI LANKAN UNIVERSITIES AND PROFESSIONAL

ORGANIZATIONS ..cuiiiinrismssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 44
SANGATAENAS, D oot er s esssesssesassssas s ssessssessss s sss s ssssssssssssassssen 44
EXPLORING KEY DRIVERS BEHIND GEN Z ADOPTION OF INSTAGRAM
REELS ...t s s asss s s s s s s s s s s s s 45
Singh, P17, aNd RIZWANA M2 ....ooeeeeereeserseerssesissssissssisssessssesassesissssssssssssssssssesassesen 45

INFLUENCE OF SOCIAL MEDIA MARKETING ON CUSTOMER PURCHASE
INTENTION: AMONG ELECTRONIC DEVICE CUSTOMERS IN SOUTHERN

PROVINCE, SRI LANKA ......oommsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 46
Madushani, RK.R.N.T*, and Nanayakkard, B.P.2.........oerossessssranssesanses 46
TECHNOLOGY MANAGEMENT .....ccossmntstsmsmsesssssssssssssssssssssssssssssssssssssssssssssssssssasess 48
EARLY SUICIDE PREDICTION USING NLP TECHNIQUES USING SOCIAL
MEDIA DATA ..t sssssssssssssssssssssssssss s sssssssssssssas 49
Uswatte, U.L.N.P.T", aNd ASANKQA, P.P.G.D.2u.ueeeeeseseesrseesrssseesrsevsissssisssssssessssssssssnes 49

DETERMINANTS OF MODERN MEDICAL TECHNOLOGY ADOPTION AMONG
AYURVEDA DOCTORS IN THE NORTH CENTRAL PROVINCE IN SRI LANKA

Jayawickrama, P.G.C.2", and Amarasinghe, AL A-M.D.2 .....eoeecsreseerenrerseenen 50

IMPACT OF INDUSTRY 4.0 TECHNOLOGIES ON EXPORT PERFORMANCE IN
SRI LANKAN APPAREL SECTOR: THE MEDIATION ROLE OF SUPPLY CHAIN
AGILITY st ssssssssssssssassssssssasassssssasassssnns 51

Farwin, MMM.F.S.7*, and Kumudumali, S.H. T.2 aeeeeeeeseesseesrsssesssseossssssessssssesssnes 51

9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



CYBERSECURITY CHALLENGES IN THE ERA OF DIGITAL

TRANSFORMATION IN GOVERNMENT.....cccctimimmimmsmmnssnssnssssssssssssnssnssnssnssnssnsans 52
Dissanayake, D.G.1.1", and GUNALRTIAKE, W.a......eoeeoreerreerreserssersserssesisssssssessses 52
TOURISM ...iiiiiinsissinssnssssss s ssssnssssssssssssssssssssssnssnssnssnssnssnssnsssssnsssssnsassnssnssnssmssmssnssnssns 53

SERVICE QUALITY AND FOREIGN PATIENT SATISFACTION OF AYURVEDA
MEDICAL TOURISM INSTITUTIONS WITH SPECIAL REFERENCE TO HIRU
AYURVEDA HEALTH RESORT ... 54

Uluwaduge, U.P.T.7", and MeNiKe, L.M.C.S2.....eeerrererereresrerssersssrisssssssesssesasseses 54

A STUDY ON CORPORATE DECISION-MAKING CRITERIA IN SPONSORING
SPORTS EVENT TOURISM WITH SPECIAL REFERENCE TO SRI LANKA’S

TOURISM INDUSTRY ...oovvisirmsmsisssmsmsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssasass 55
Nawela, NNM.R.G.P.7", and Karunarathneg, K M.M.M.2 ....eeeersevrreevevssseiresssnes 55
CHALLENGES IN PROMOTING JAFFNA AS A SUSTAINABLE TOURIST
DESTINATION ...coiiiiiissnsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssas 56
Rathnayake, A.1", ANA EXQEANG, B2 eeeereererreessirseesisssrisssesssesssesssssssssssssssssses 56

SUSTAINABLE CHOICES IN HOSPITALITY: UNDERSTANDING CONSUMER
RESPONSES TO SUSTAINABLE SUPPLY CHAIN MANAGEMENT PRACTICES
IN HOTELS. ..o sssassssssssssassssssssassssssnsas 57

JAVASCRATA, M.oooeortreereersetsas s ssesssesassesissssisssessssesassssisssssssssssssssassssasssssssssssssssanssses 57

9th[nterdisciplinary Conference of Management Researchers

(ICMR 2024) Sabaragamuwa University of Sri Lanka



